
Infomercial Project 

Michelle Lee 

9th Grade English 



Standards 

RC 2.8: Students will be able to 

create an argument and defend its 

claim.  

RL 3.9: Students will be able to 

use tone to affect credibility of  an 

argument. 
ACADEMIC RIGOR 



The Project 

 Background: Throughout S2, all 9th graders work on 

a research thesis on a social issue found in their 

community. 

 Project: Students must develop an infomercial that 

either  

1. sells a product related to their social issue 

2. asks for financial supporters for their cause. 

 
ACTIVE EXPLORATION & 

APPLIED LEARNING 



Teaching Standards 

 Direct Instruction on methods of persuasion (Ethos, 

Pathos, Logos) 

 Students practice writing arguments using each method. 

 Students then write arguments incorporating all three 

methods. 

 Students write counterarguments. 

 Direction Instruction on Tone 

 Students analyze varying tones in advertisements. 

 Students rewrite literary passages using different tones. 

 



Project Scaffolds 

 Project is broken into steps.  

ASSESSMENT PRACTICES 












